
  
   
 

JUNE 30,2021 

THE JAPAN TIMES CUBE 

 

Bringing awareness to the circularity and longevity of fashion 

Roundtable: Sustainability with Ross Rowbury 

 

The Japan Times Cube Co., Ltd. (representative director: Minako Suematsu) 

launched Roundtable by The Japan Times, a series of talk events that will be 

broadcasted in Japan. 

 

The English-language events will invite readers of The Japan Times to be guest 

speakers. Ross Rowbury (former representative of Edelman Japan), who has a deep 

knowledge of Japan and boasts a wide network both here and abroad, will sit down in 

the role of host with Japanese and non-Japanese to discuss their lives in Japan. Held 

once a month, the format of the roundtable will include time for panel discussions 

with the participation of the audience 

For our special speaker, Rowbury will welcome Haruka Sugihara, a Japanese-Belgian 

entrepreneur who was inspired by the traditional Japanese fabrics and the movement 

towards a sustainable future for fashion to launch her own contemporary fashion 

brand, RE:MONO. 

 

<Overview> 

Date and time: Wednesday, July 7, 2021 

                               10:30 a.m. to 11:30 a.m.: Talk session 

                        *Tuesday, July 6, 17:30-18:30 (Pacific Standard Time) 

Location: Livestreaming 

Registration at: https://peatix.com/event/1964623 

Livestreaming participants: You will receive an URL after registration. 

Registration fee: Free 

  

The contents of Roundtable by The Japan Times will be published as an archive at a 

later date and will be introduced in the main paper of The Japan Times and the 

website of Sustainable Japan by The Japan Times. 

 



  
   
 

Haruka Sugihara 

Haruka Sugihara is a Japanese-Belgian 

entrepreneur. She was raised in Belgium and 

moved to Japan after graduating at the University 

of Antwerp. In Tokyo she set her goal on 

reconnecting to her Japanese roots and 

representing her family history as the 

granddaughter of Sugihara Chiune with the 

Sugihara Foundation.  

Fashion design started out as a hobby motivated 

by her mother who is a jewelry designer and grandmother who was a couture 

seamstress. Inspired by the traditional Japanese fabrics and the movement towards a 

sustainable future for fashion, she launched her own contemporary fashion brand. 

Connecting old and new, east and west, RE:MONO aspires to bring awareness to both 

upcycling and the history of the traditional Japanese kimono whilst creating 

innovative and modern designs. RE:MONO’s mission is to bring new life to vintage 

and antique materials which are sourced in Japan and to bring awareness to the 

circularity and longevity of fashion.  

 

 

Ross Rowbury 

Ross Rowbury has observed Japan while living 

and working here for four decades. Commencing 

his career in finance in Tokyo in the early 1980s, 

he later moved into public relations and 

communications, holding senior positions at 

Gavin Anderson & Co. (now Kreab) and PRAP 

Japan. Most recently, he headed the Edelman 

business in Japan for 10 years until July 

2020.  Ross is studying to become a kataribe 

(traditional storyteller) of Japanese legends while doing freelance consulting for a 

number of firms on their Japan business strategy. He is also visiting professor of 

Asian marketing at Doshisha University in Kyoto. 

 

◾︎The Japan Times 

Established in 1897, The Japan Times is Japan’s largest and oldest English-language 



  
   
 

daily newspaper, providing English-language news on Japan and the world. The 

Japan Times is “Japan’s Window to the World,” covering politics, economics, culture, 

society and sports to keep the world informed about Japan and its current situation. 

As the largest English-language news site in Japan, we offer a variety of unique 

content. 

Website: www.japantimes.co.jp/ 

 

【Inquiries】 

The Japan Times Cube Co., Ltd. 

＜Press release inquiries＞ 

Public Relations: Ms. Kumano 

E-mail: pr@japantimes.co.jp 
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